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A SHORTENED STATUTORY PERIOD FOR REPLY IS SET TO EXPIRE 3 MONTH(S) FROM 
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earned patent term adjustment. See 37 CFR 1 .704(b). 

Status 
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closed in accordance with the practice under Ex parte Quayle, 1935 CD. 11; 453 O.G. 213. 
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4a) Of the above, claim(s) 
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7) D Claim(s) 

8) D Claims 
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is/are rejected. 
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Serial Number: 09/852,497 (Vigil etal.) ' 2 

Art Unit: 3622 

FIRST ACTION REJECTION 

DRAWINGS ' „ 

1. This application has been filed with drawings that are considejed informal; said drawings 
are acceptable for examination purposes. The review process for drawings that are included with 
applications on filing has been modified in view of the new requirement to publish applications at 
eighteen months after the filing date of applications, or any priority date claimed under 35 U.S.C. 
§§119, 120, 121, or 365. 

CLAIM REJECTION— 35 U.S.C. §112 

The following is a quotation of the second paragraph of 35 U.S.C. §112: 
The specification shall conclude with one or more claims 
particularly pointing out and distinctly claiming the subject matter 
which the applicant regards as his invention. 

2. Claims 3, 4, 5, 9, 23, 24, 25, 29, 41, 42, 43 & 47 are rejected- unc^mS.C.' U2, " - 
second paragraph, as being indefinite for failing to particularly point out and.distinclly claim the 
subject matter which Applicant regards as the invention. 

Claims 3, 4, 5, 9, 23, 24, 25, 29, 41, 42, 43 & 47 rqcite a period of time "no less than 
about 5 seconds. . . which is indefinite because there is no uppertime limit. Appropriate 
corrections are required. 
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CLAIM REJECTIONS — 35 U.S.C §103( a ) 



The following is a quotation of 35 U.S.C. § 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 



(a) A patent may not be obtained though the 
invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between 
the subject matter sought to be patented and the prior art 
are such that the subject matter as a whole would have been 
obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter 
pertains. Patentability shall not be negatived by the manner 
in which the invention was made. 



3. 



Claims 1-77 are rejected under 35 U.S.C. §103( a ) as being obvious over Small 



5,791,991 (8/11/1998) (herein referred to as " Small "). 



As per independent claim 1, Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 



1, 11. 19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; 
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col. 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and limitations of 
claim 1. 

Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 1, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; 
col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1- 
67; col. 9, 11. 1-25) suggests same. 

It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement" elements and 
limitations of claim 1, because such selection would have provided means for "an 
improved consumer product promotion method. , . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4 3 11. 10-15)). 

As per independent claim 2, Small (the ABSTRACT; FIG. 1 through FIG. 8; col, 
1, 11. 19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col, 7, 11. 1-67; 
col. 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and limitations of 
claim 2. 
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Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 2, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; 
col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1- 
67; col. 9, 11. 1-25) suggests same. 

It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement" elements and 
limitations of claim 2, because such selection would have provided means for "an 
improved consumer product promotion method. . . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 

As per independent claim 3, Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 
1, 11. 19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 1L 1-67; col. 6, 11. 1-67; col. 7,11.1-67;. . 
col. 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and limitations of 
claim 3. 

Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 2, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; 
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col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1- 
67; col. 9, 11. 1-25) suggests same. 

It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement" elements and 
limitations of claim 3, because such selection would have provided means for "an 
improved consumer product promotion method. . . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 

As per claims 4-21, Small shows the system of claim 3 and the systems of 
subsequent claims depending from claim 3. (See the rejection of claim 3 supra ). 

Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col. 2, 11. 37-67; 
col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 11. 1- 
25) shows elements that suggest the elements and limitations of claims 4-21. 

Small lacks an explicit recitation of the elements and limitations of claims 4-21, 
even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col. 2, 11. 
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37-67; col 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11 1-67; col. 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 
11.1-25) suggests same. 

"Official Notice" is taken that both the concepts and the advantages of the 
elements and limitations of claims 4-21 were well known and expected in the art by one of 
ordinary skill at the time of the invention because such concepts and the advantages would 
have provided means for "aw improved consumer product promotion method, . . . which 
provides for effective product promotion with minimal expense, and which results in 
improved efficiency for participating consumer product manufacturers and enhanced 
interest for consumers, " (see Small (col. 3, 11. 50-67; and col 4, 11. 10-15)). 

As per independent claim 22, Small (the ABSTRACT; FIG. 1 through FIG. 8; 
col. 1, 11. 19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11 1-67; col. 6, 11. 1-67; col. 7, 11. 
1-67; col. 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and 
limitations of claim 22. 

Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 22, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19- 
35; col. 2, 11. 37-67; col. 3, 11. 1-50; col 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 
1-67; col. 9, 11. 1-25) suggests same. 

It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
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19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement'' elements and 
limitations of claim 22, because such selection would have provided means for "an 
improved consumer product promotion method, . . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 

As per independent claim 23, Small (the ABSTRACT; FIG. 1 through FIG. 8; 
col. 1, 11. 19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 
1-67; col. 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and" 
limitations of claim 23. 

Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 23, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1,11. 19- 
35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11; 1-67; col. 7, 11. 1-67; col. 8, 11. 
1-67; col. 9, 11. 1-25) suggests same. 

It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement" elements and 
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limitations of claim 23, because such selection would have provided means for "an 
improved consumer product promotion method. . . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 

As per claims 24-40, Small shows the system of claim 23 and the systems of 
subsequent claims depending from claim 23. (See the rejection of claim 23 supra ). 

Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col 2, 11. 37-67; 
col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 11. 1- 
25) shows elements that suggest the elements and limitations of claims 24-40. 

Small lacks an explicit recitation of the elements and limitations of claims 24-40, 
even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col. 2, 11. 
37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 
11. 1-25) suggests same. ~~ 

"Official Notice" is taken that both the concepts and the advantages of the - 

elements and limitations of claims 24-40 were well known and expected in the art by one 
of ordinary skill at the time of the invention because such concepts and the advantages 
would have provided means for "an improved consumer productpromotion method. . 
which provides for effective product promotion with minimal expense, and which results 
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in improved efficiency for participating consumer product manufacturers and enhanced 
interest for consumers. " (see Small (col. 3, 11. 50-67; and col. 4, 11, 10-15)). 



As per independent claim 41, Small (the ABSTRACT; FIG. 1 through FIG. 8; 
col. 1, 11. 19-35; col. 2, 11. 37-67; col 3, 11. 1-50; col. 5 } 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 
1-67; col. 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and 
limitations of claim 41. 

Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 41, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19- 
35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 
1-67; col. 9, 11. 1-25) suggests same. 

It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement" elements and 
limitations of claim 41, because such selection would have provided means for "an 
improved consumer product promotion method. . . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 
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As per claims 42-59, Small shows the system of claim 41 and the systems of 
subsequent claims depending from claim 41. (See the rejection of claim 41 supra). 

Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col. 2, 11. 37-67; 
col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 11. 1- 
25) shows elements that suggest the elements and limitations of claims 42-59. 

Small lacks an explicit recitation of the elements and limitations of claims 42-59, 
even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col. 2, 11. 
37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 
11. 1-25) suggests same. 

"Official Notice" is taken that both the concepts and the advantages of the 
elements and limitations of claims 42-59 were well known and expected in the art by one 
of ordinary skill at the time of the invention because such concepts and the advantages " 
would have provided means for "an improved consumer product promotion method. . . . 
which provides for effective product promotion with minimal expense, and which results- - 
in improved efficiency for participating consumer product manufacturers and enhanced 
interest for consumers. " (see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). - 



As per independent claim 60, Small (the ABSTRACT; FIG. 1 through FIG. 8; 
col. 1, 11. 19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 
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1-67; col. 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and 
limitations of claim 60. 

Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 60, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19- 
35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 
1-67; col. 9, 11. 1-25) suggests same. 

It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement" elements and 
limitations of claim 60, because such selection would have provided means for "an 
improved consumer product promotion method. . . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 

As per independent claim 61, Small (the ABSTRACT; FIG. 1 through FIG. 8; 
col. 1, 11. 19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, U. 
1-67; col. 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and 
limitations of claim 61. 
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Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 61, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19- 
35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 
1-67; col. 9, 11. 1-25) suggests same. 

It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement" elements and 
limitations of claim 61, because such selection would have provided means for "an 
improved consumer product promotion method. . . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 

As per claims 62-72, Small shows the system of claim 61 and the systems of 
subsequent claims depending from claim 61. (See the rejection of claim 61 supra ). 

Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col. 2, 11. 37-67; 
col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 11. 1- 
25) shows elements that suggest the elements and limitations of claims 62-72. 
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Small lacks an explicit recitation of the elements and limitations of claims 62-72, 
even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col. 2, 11. 
37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 
11.1-25) suggests same. 

"Official Notice" is taken that both the concepts and the advantages of the 
elements and limitations of claims 62-72 were well known and expected in the art by one 
of ordinary skill at the time of the invention because such concepts and the advantages 
would have provided means for "an improved consumer product promotion method. . . . 
which provides for effective product promotion with minimal expense, and which results 
in improved efficiency for participating consumer product manufacturers and enhanced 
interest for consumers. " (see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 

As per independent claim 73, Small (the ABSTRACT; FIG. 1 through FIG. 8; 
col. 1, 11. 19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 
1-67; col. 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and 
limitations of claim 73. 

Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 73, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19- 
35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 
1-67; col. 9, 11. 1-25) suggests same. 
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It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement" elements and 
limitations of claim 73, because such selection would have provided means for "an 
improved consumer product promotion method. . . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 

As per independent claim 74, Small (the ABSTRACT; FIG. 1 through FIG. 8; 
col. 1, 11. 19-35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 
1-67; col 8, 11. 1-67; col. 9, 11. 1-25) shows elements that suggest the elements and 
limitations of claim 74. 

Small lacks an explicit recitation of the "advertisement" elements and limitations 
of claim 74, even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19- 
35; col. 2, 11. 37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 
1-67; col. 9, 11. 1-25) suggests same. 

It would have been obvious to a person of ordinary skill in the art the time of the 
invention that the disclosure of Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 
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19-35; col. 2, 11. 37-67; col 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-35) 
would have been selected in accordance with the the "advertisement" elements and 
limitations of claim 74, because such selection would have provided means for "an 
improved consumer product promotion method. . . . which provides for effective product 
promotion with minimal expense, and which results in improved efficiency for 
participating consumer product manufacturers and enhanced interest for consumers. " 
(see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 

As per claims 75-77, Small shows the code system of claim 74 and the code 
systems of subsequent claims depending from claim 74. (See the rejection of claim 74 



Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col. 2, 11. 37-67; 
col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col. 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 11. 1- 
25) shows elements that suggest the elements and limitations of claims 75-77. 

Small lacks an explicit recitation of the elements and limitations of claims 75-77, 
even though Small (the ABSTRACT; FIG. 1 through FIG. 8; col. 1, 11. 19-35; col. 2, 11. 
37-67; col. 3, 11. 1-50; col. 5, 11. 1-67; col. 6, 11. 1-67; col 7, 11. 1-67; col. 8, 11. 1-67; col. 9, 
11. 1-25) suggests same. 

"Official Notice" is taken that both the concepts and the advantages of the 
elements and limitations of claims 75-77 were well known and expected in the art by one 



supra). 
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of ordinary skill at the time of the invention because such concepts and the advantages 
would have provided means for "an improved consumer product promotion method. . . . 
which provides for effective product promotion with minimal expense, and which results 
in improved efficiency for participating consumer product manufacturers and enhanced 
interest for consumers. " (see Small (col. 3, 11. 50-67; and col. 4, 11. 10-15)). 



Commissioner of Patents and Trademarks 
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(703) 746-7239 or (703) 872-9314 (for formal communications EXPEDITED PROCEDURE) or 
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Any inquiry concerning this communication or earlier communications from the examiner 
should be directed to John L. Young who may be reached via telephone at (703) 305-3801 . The 
examiner can normally be reached Monday through Friday between 8:30 A.M. and 5:00 P.M. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's supervisor, 
Eric Stamber, maybe reached at (703) 305-8469. 

Any inquiry of a general nature or relating to the status of this application or proceeding 
should be directed to the Group receptionist whose telephone number is (703) 305-3900. 
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